Graduate School

Master's Degree Major in Management

Path Way (Course Work)
Name of Awarding (Master of Business Administration in Management)
YEAR ONE
No. Course Code Course Title Credits Prerequisite
Semester 1
1 ENG 520 Academic Writing for Graduate Studies 3 (2-1-0) -
2 MGT 530 Applied Human Resource Management 3 (2-1-0) -
3 MGT 532 Business Ethics and Leadership 3 (3-0-0) -
4 STA 533 Applied Statistics 3 (2-1-0) -
Total 12 (9-3-0)
YEAR ONE
Course Title Credits Prerequisite
Semester 2
1 ACC 525 Advanced Managerial Accounting 3 (2-1-0) -
2 FIN 543 Applied Financial Statement Analysis 3 (2-1-0) -
3 MGT 555 Entrepreneurship and Business Creation 3 (2-1-0) -
4 RES 545 Applied Business Research Methods 3 (2-1-0) STA 533
Total 12 (8-4-0)
YEAR TWO
Course Title Credits Prerequisite
Semester 1
1 MGT 635 Communication and Influence Skills for Managers 3 (3-0-0) -
2 MGT 646 Total Quality Management 3 (2-1-0) -
3 RES 663 Research Paper on Management 3 (2-1-0) -
4 STA 635 Quantitative Methods in Decision Making 3 (2-1-0) STA 533
Total 12 (9-3-0)
YEAR TWO
No. Course Code Course Title Credits Prerequisite
Semester 2
1 | ETC650 Two Elective Courses ¥ 6 (4-2-0) -
2 ECO 635 Managerial Economics 3 (2-1-0) -
3 MGT 643 Strategic Management 3 (2-1-0)
Total 12 (8-4-0)
Note
(1) All students can choose 2 (1 course equal 3 credits) among of 3 courses such as Marketing Management in Digital Age

(MKT 638), Applied Audit and Assurance (AUD 652) or Risk Management and Financial Institutions (FIN 647) to study.

L (Lecture) = (1 credit= 15 hours); P (Practice) = (1 credit= 30 hours); and F (Fieldwork) = (1 credit= 45 hours)

Elective Courses

No. Course Code Course Title ‘ Credits
1 AUD 652 Applied Audit and Assurance 3 (2-1-0)
2 FIN 647 Risk Management and Financial Institutions 3(2-1-0)
3 MKT 638 Marketing Management in Digital Age 3 (2-1-0)

Year | Year Il Total
24 Credits 24 Credits 48 Credits




Path Way (Course Work + Research)

Name of Awarding (Master of Management)

No. Course Code Course Title Credits Prerequisite
Semester 1
1 ENG 520 Academic Writing for Graduate Studies 3 (2-1-0) -
2 MGT 530 Applied Human Resource Management 3 (3-0-0) -
3 MGT 532 Business Ethics and Leadership 3 (3-0-0) -
4 STA 533 Applied Statistics 3(2-1-0) -
Total 12 (10-2-0)

Course Title Credits Prerequisite
Semester 2
1 | ACC525 Advanced Managerial Accounting 3(2-1-0) -
2 FIN 543 Applied Financial Statement Analysis 3(2-1-0) -
3 MGT 555 Entrepreneurship and Business Creation 3(2-1-0) -
4 RES 545 Applied Business Research Methods 3(2-1-0) STA 533
Total 12 (8-4-0)

Course Title Credits Prerequisite
Semester 1
1 | ETC651 One Elective Courses 3(2-1-0) -
2 MGT 646 Total Quality Management 3 (2-1-0) -
3 RES 663 Research Paper on Management 3 (2-1-0) -
4 STA 635 Quantitative Methods in Decision Making 3 (0-3-0) STA 533
Total 12 (6-6-0)

Course Code Course Title Credits Prerequisite
Semester 2
1 MGT 643 Strategic Management 3(2-1-0) -
2 | THS 665 Thesis Writing and Defense 6 (0-4-2) RES 545
3 | THS 666 Conference/Journal Publication 3 (0-3-0) -
Total 12 (2-8-2)
Note

(1) All students can choose 1 (1 course equal 3 credits) among of 2 course such as Marketing Management in Digital Age
(MKT 638) or Communication and Influences Skills for Managers (MGT 635) to study.

L (Lecture) = (1 credit= 15 hours); P (Practice) = (1 credit= 30 hours); and F (Fieldwork) = (1 credit= 45 hours)

No. Course Code Course Title ‘ Credits
1 MGT 635 Communication and Influences Skill for Managers 3 (2-1-0)
2 MKT 638 Marketing Management in Digital Age 3 (2-1-0)

24 Credits

24 Credits

48 Credits




Path Way (Research)
Name of Awarding (Master of Arts in Management)

Course Code Course Title Credits Prerequisite
Semester 1
1 ENG 520 Academic Writing for Graduate Studies 3 (2-1-0) -
2 MGT 530 Applied Human Resource Management 3 (3-0-0) -
3 STA 533 Applied Statistics 3 (2-1-0) -
Total 9 (7-2-0)
Course Code Course Title Credits Prerequisite
Semester 2
1 RES 545 Applied Business Research Methods 3 (2-1-0) STA 533
2 | THS560 Thesis Proposal Writing 3 (0-3-0) -
Total 6 (2-4-0)

Course Code Course Title Credits Prerequisite
Semester 1
1 STA 635 Quantitative Methods in Decision Making 3 (2-1-0) STA 533
2 THS 663 Research /Conference proceedings 3 (0-3-0) -
3 THS 666 Conference/Journal Publication 6 (0-4-2) -
Total 12 (2-8-2)

Course Code Course Title Credits Prerequisite
Semester 2
1 THS 679 Seminar on Management 3 (0-3-0) -
2 | THS 668 Progress Report and Thesis Writing 18 (0-12-6) -
Total 21 (0-15-6)
Note

L (Lecture) = (1 credit= 15 hours); P (Practice) = (1 credit= 30 hours); and F (Fieldwork) = (1 credit= 45 hours)

15 Credits

33 Credits

48 Credits




